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Format/ Style

1. Paper should be submitted online with the declaration that the paper has not been
published or submitted for publication elsewhere. The length of the paper normally should
not exceed 6000 words with running text font size 12 of Times New Roman.

2. The soft copy of the manuscript should be sent through email at
business.analyst@srcc.edu or santosh.kumar@srcc.du.ac. Paper without a soft copy shall not
be accepted.

3. Format of the article on the front page shoul be:

(i) Title,

(ii) Name(s) of the contributor(s),

(iii) Abstract.

4, A research article should be ideally divided across five sections which consist of (a)
Introduction (b) Review of literature (c) Research methodology (d) Analysis of data and
interpretatry discussion(e) Conclusion and policy implication.

5. The designation of the author(s) should be mentioned in footnote style on the first page of
the article.

Executive Summaryu/ Abstract
It should capture the essence of the article and entice the reader. Abstract shoul typically be
of 100-200words. It should be in italics.

Endnotes , !
Endnotes should be serially arranged at the end of the article well before the references and

after conclusion.

Table/ Figures
The first letter of the caption for table and figure should be in capital letter and the other
words to be in small letter and bold, e.g. Table 1 and Figure 1.

References

The contributors are advised to follow Harvard System of citing the in-text referencing.
References actually citied should be placed immediately after endnotes in accordance with
the following examples:

Bhagwati, Jagdish (1995). “U.S. trade policies: The infatuation with Free Trade Areas”, in
Jagdish Bhagwati and Anne O. Krueger, eds. The Dangerous Drift to Preferential Trade
Agreements, Washington: AEI Press

Bhagwati, Jagdish and T.N. Srinivasan (2002). “Trade and poverty in the Poor Countries”,
American Economic Review, 92(2), 180-183

International Monetary Fund(1998). “Financial Crisis: Causes and Indicators”, Word
Economic Outlook, Washington, DC.

Book Review

Book review must provide the following information: name of the author, title of the book,
place of publication, year of publication, name of the publisher, number of pages (Roman and
Arabic figure to include preliminary pages), and price with binding specification (soft or
hard).
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