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spaced. The length of the paper normally should not exceed 15-20 pages with running text
font size 12 of Times New Roman.

2. The soft copy of the manuscript is to be sent in a CD and through email at
businessanalyst@srcc.edu.This version is required to be in MS-Word-2003. Paper without a
soft copy shall notbe accepted.

3. Format ofthe article on the front page should be:
1) Title,
ii) Name(s) of the contributor(s),
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article.

Executive Summary/Abstract

It should capture the essence of the article and entice the reader. Abstract should typically be of
100-200 words. It should be in italics.

Endnotes

Endnotes should be serially arranged at the end of the article well before the references and after
conclusion.

Table/Figures
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Book Review
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